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OUR TAKE: Consumers feel positive 
momentum, which bodes well for 
a year of recovery that will pick up 

steam in the second half.

The Road to Recovery
The travel industry has never seen a year like 2020, and hopefully we never will again.
To better understand what 2021 will be like, this year we broadened our annual Pulse of
the Industry Survey to include not only CEOs, presidents, and senior executives of top
travel management firms, but also luxury travel consumers.

The results reveal an optimistic outlook for luxury travel in 2021, despite continued
uncertainty due to the ongoing pandemic. Luxury travelers remain resilient, and many
have traveled since lockdowns began and are actively booking 2021. Domestic
destinations continue to lead sq`udkdqr­lists, but consumers are also looking towards
Europe, safaris, and the Caribbean. Cruises have a longer road to recovery.

Travel advisors do not expect to see revenues return to pre-pandemic levels until 2022 or
beyond, and they report significant staff reductions, reduced hours, and furloughs.
However, despite a tumultuous 2020, one thing is clear: travel advisors are needed and
valued now more than ever.

Restoring confidence in travel is vital, and both advisors and consumers cited
vaccinations as the top priority . Nonetheless, our research shows that consumers are
actively planning and booking leisure travel for 2021 and 2022. Destinations, together
with the hospitality, airline and travel industries should be redoubling their marketing
outreach.

We continue to be inspired by the adaptability, resilience, and creativity shown by the
travel, cruise, hospitality and restaurant industries so badly affected by the crisis of 2020.
We hope the findings of our survey, as summarized in this report, inspire you as well.

New York, January 2021
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Luxury Travelers Are 
Ready to Get Back on

the Road in 2021
A Potential Comeback Driven by
Vaccines and Pent-up Demand

More optimists than pessimists 
amongst luxury travelers and travel advisors, 

in the post -pandemic travel outlook. 
Trending this year: Europe, safaris, domestic trips.

Cruises and staycations? Not so much.  
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Affluent consumers have retained 
their interest in travel τ

and are intently focused on how they can get 
back on the road, as well as when and where.

However, they are also cognizant of the risks of traveling 
now, both to themselves and to others. Their overall attitudes about 
kdhrtqd sq`udk g`c bg`mfdc+ r`xhmf sgdx vdqd ®lnqd b`tshntr+¯
more conscientious about mask-wearing and cleanliness, and 

more selective about where they visit and stay. 
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pent -up demand is generating keen interest in safaris, 

European vacations, and far-flung destinations �t

if not in the immediate term, then in the near 

future. At the same time, luxury travelers are being 

careful and following the science on vaccines, 
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